WELCOME

Welcome to one of the world’s finest celebrations, the Kentucky Derby
Festival. On behalf of the 75-member Board of Directors, staff, 4,000
volunteers and over 400 sponsors, it is our pleasure to welcome you to Louisville. The
Kentucky Derby Festival has stretched a legendary “two minutes” into more than a
month of fun for our community. This whirlwind of colorful activifies is an annual rite
of spring in this region and we hope you enjoy it.

With more than 70 special events, there are numerous interesting and fun

stories fo share. This year, each event will reflect the Festival’s theme —"Spring

Fever Reliever”— which celebrates the Festival’s annual role in providing unique
entertainment for a community that is waiting restlessly for the return of warmer
weather and outdoor activities. You'll see springtime and medical and therapeutic
references incorporated info event promotions and signage. This media guide will give
you a glimpse of all of them.

We appreciate your interest and look forward to working with you. Please contact our
press staff to assist with your efforts and make your job easier. If you are looking for
a different angle on a story or need additional sources, we may be able to help. Good
luck with your coverage!

Sincerely,

sz, | Y o

Michael E. Berry B i
2010 KDF President .| leslie Broecker
& (E0 ] 2010 KDF Chair
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WHOM TO CONTACT

DERBY FESTIVAL PRESS OFFICE

Aimee Boyd (aboyd@kdf.org)
Cell: (502) 741-7442

Or

Mark Shallcross (mshallcross@kdf.org)
Cell: (502) 741-7441

Kentucky Derby Festival, Inc.
1001 South Third Street
Louisville, KY 40203

Switchboard (502) 584-6383
Toll Free (800) 928-FEST
FAX (502) 589-4674
Press Line (502) 572-3822

AT&T DERBY
FESTIVAL HOTLINE
s
v at&t
\F\ -4

(502) 584-FEST

Special operators will take requests for information on upcoming events and
answer all types of questions. The calls range from ticket prices and event fimes,
to appropriate dress for events. The lines are open Monday - Friday from 9 AM
until 5 PM. It also operates 8 AM until Noon Saturday, April 24.



ONLNE INFORMATION

The Festival’s Internet site is an invaluable media tool.

Information is available on every Derby Festival event and
updated daily in season.

Press releases are uploaded
into the “News" area of the
site. Features also include
opportunities to follow Festival
through social media networks
such as Facebook and Twitter.

www.kdf.org

ICON KEY

\ . L
\‘\% Events with Pegasus Pin® Admission
“%ﬂﬂ%‘ Events that require tickets
’% Events with concessions available
} Media Coverage notes

Events with recycling and Go Green! efforts
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BBOUT KDF

ABOUT KDF

For 55 years, the Festival has brought a spirit that is unmatched
anywhere. It has streiched the legendary “two minutes” info a
month-long celebration. What the Run for the Roses is to horse racing, the Derhy
Festival is to community celebrations. It is one of the worlds premiere events.

The Festival is a private, not-for-profit organization. Founded in 1956 on a
budget of $640 with one event — the Republic Bank Pegasus Parade — the annual
civic celebration is now more than 70 events and has a budget of S6 million.

Attendance at Derby Festival events exceeds 1.5 million annually. Two-thirds of
the events are free to the public, or free to Pegasus Sponsors wearing a plastic
souvenir Pin called a “Pegasus Pin.” (2010 is the 38th year for the pin.)

The Derby Festival operates under the direction of a 75-member Board of
Directors and a full-fime staff of 22. More than 4,000 volunteers are ufilized to
organize and produce the Festival’s 70-plus events.

The 501 (C) 4 Festival raises all its funds privately. The Festival
SE receives no tax dollars for event production. It is a self-sustaining
business with its entire annual budget derived from corporate

sponsorships, Pegasus Pin and merchandise sales, concessions proceeds, event
ticket sales and entry fees.

The Festival works in harmony with other local organizations and agencies. The
support of government and civic groups is an invaluable asset in the production of
each Derby Festival, from Thunder Over Louisville to the Republic Bank Pegasus
Parade.

The Derby Festival represents the spirit and pride of the community and
showcases Louisville at ifs best.



IN THE INTEREST
OF ACCURACY

IT'S REALLY NOT A "COMMITTEE.”

Though the Derby Festival celebrates the tradition of the Kentucky Derby and
more, it is not directly affiliated with the horse race and is a separate entity from
Churchill Downs. References to the Festival, the events and merchandise should
include the words “Derby Festival” or “Festival” to be accurate (e.g., Derby
Festival Great Steamboat Race or Derhy Festival Poster.)

The Festival was founded in 1956 as a completely volunteer organization. It is
now overseen by a Board of Directors and a professional, full-time staff.

The organization is “Kentucky Derby Festival, Inc.” Though 4,000 volunteers
serve on various committees to help produce the events, referring to the entire
organization as the “Derby Festival Committee” is an antiquated reference and
does not accurately reflect the modern day Derby Festival. The name, and a
number of the event names, are registered with the Commonwealth of Kentucky
and the United States Patent and Trademark Office.

NOTE: Not all events that exist in the city during “Derby” time are affiliated
with the not-for-profit Kentucky Derby Festival. Referring to any event that is not
on the Festival schedule as a “Derby Festival” event or using the Festival logo in a
story with it is inaccurate and misleading to the public. Please refer to this guide
if there is a question of Derby Festival affiliation.

DERBY FESTIVAL MISSION

BRINGING THE COMMUNITY TOGETHER IN CELEBRATION.

To provide creative and unique entertainment and community service for the
people of Greater Louisville, that directly contributes to the aesthetic, cultural,
educational, charitable and economic development of the area.
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BBOUT KDF

DERBY FESTIVAL
FOUNDATION

To further the Festival’s mission,
Kentucky Derby Festival
Foundation was founded in 1998.
The Foundation, a 501 © 3 not-
- for-profit charity receives and
manages charitable contributions
on behalf of the Kentucky Derby

Festival, Inc., its supporters and
KENTUCKY DERBY | the general public.

F E S T 1 V A I| The Foundation perpetuates

the Festival’s impact on the
community by developing
projects that highlight the Festival's influence on the area’s cultural heritage.
It works to further the Festival's educational and charitable mission through
exhibitions and performances.

Current KDF Foundation projects:

+>  Production of the King Southern Bank Derby Festival Foundation Pro-Am
Golf Tournament.

o> Production of the Derby Festival Fall Extravaganza.

> Awarding savings bonds to top five finishers in the Derby Festival Spelling
Bee.

Y]

Establishment of both a permanent and temporary Festival heritage exhibit
at the Kentucky Derby Museum.

> Establishment of a committee to help oversee the efforts of the Derby
Festival Marathon/miniMarathon presented by Walmart Charity Module,
which partners with over a dozen local and national charitable organizations
to offer runners the opportunity to raise awareness and funds through the
race and race website. Since the Charity Module was created in 2005, it has
raised over $600,000.



COMMUNITY OUTRERCH

When the Derby Festival started with a parade in 1956, more than
the mythical Pegasus image took flight. A new community spirit
was born. The Festival remains committed to nurturing the spirit of service in this
community.

> Many non-profit organizations raise funds for community service programs
or charities by producing events on the Festival schedule. On average, these
events raise $300,000 annually for various causes. Among these are the
Louisville Urban League, the Knights of Columbus, Dare to Care Food Bank,
the Don Fightmaster Golf Outing for Exceptional Children and 100 Black
Men.

Y]

Many fellow non-profit organizations use the free entertainment of Thunder
Over Louisville to host fundraising Thunder Over Louisville parties. For
many, it is the largest fundraiser of the year.

KDF GOING GREEN

= ..H F.;-'J h_' ”'I_’:,',’ ED TO
@c"@;‘y c§/1?‘ Eh If." ,"'r

The Derby Festival's “Go Green!” inifiative raises awareness of recycling at the
more than 70 events held each spring, as the Festival confinues its long-term
commitment fo become more environmentally friendly.

KDF completely offsets the carbon emissions produced by the electricity use at
its Lovisville headquarters by purchasing Green Energy from Louisville Gas and
Electric. The initiative allowed the Festival to take a more eco-friendly approach
to its daily business operations. Through the partnership, the Festival offset the
more than 18 tons of carbon dioxide created each month by its elediricity use at
the organization’s headquarters on South Third Street in Louisville.
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Through a partnership with the City of Louisville and Rumpke, recycling bins are
added throughout event venues. In addition, the Festival has “Green Teams.”
These groups of volunteers assist in the collection of recyclable materials at
major events such as Thunder Over Louisville, Derby Festival Marathon and
miniMarathon presented by Walmart, Kroger's Fest-a-Ville on the Waterfront and
the Republic Bank Pegasus Parade.

Here are some ways you can “Go Green” with the Kentucky Derby Festival:
1. Use recycling bins at Festival events.
2. Ride your bike to Thunder and Kroger’s Fest-a-Ville.

3. Carpool to Derby Festival events.

4. Join the Derby Festival and purchase Green Energy for your home or office,
visit: www.eon-us.com.

SPONSORS

It is what the Derby Festival is best known for... the fantastic
Events. Many local, regional and national businesses find event
sponsorship with the Kentucky Derby Festival a successful means of gaining
exposure for their product or service. Festival sponsorship also demonstrates
commitment to the metro-community, and provides an opportunity for employees
to get involved. The cost of sponsoring an event varies based upon the visibility
and promotion a sponsor receives from its association with the event, as well as
the magnitude of the event.

There are currently more than 400 organizations from small local businesses to
international corporations that find the Derby Festival a worthwhile investment.
Representing half the Festival’s funding, they are vital to the success of the civic
celebration. For a complete listing, visit www.kdf.org/sponsors.html.



FESTIVAL POSTER SERIES

The Official 2010 Derby Festival Poster features the work of local
artist James Thornton of 0z Louisville. The Official Poster was

created by Thornton using digital fine art - it is a brush-based piece, free-handed
onto a pressure-sensitive screen by various pens and brushes. The poster features
a fleur-de-lis and captures horses coming around the racetrack’s final turn,

with the number 20 and number 10 horses battling toward the finish line. (The
numbers on the horses represent the year - 2010.) This is the 30th poster in the
series which began with the Peter Max, “Bluegrass Pegasus” in 1981.

The Official 2010 Derby Festival Poster and the entire line of Festival apparel

and souvenirs are available on-line www.kdf.org or at several shops and stores,
including: Meijer (all six area locations), Liquor Barn (all three area locations),
Kroger, Walmart, Taste of Kentucky, Evergreen Liquors, Rite Aid and Celebrations.

To order Official Derby Festival merchandise:
CALL: 502-584-FEST
VISIT: WWW.KDF.ORG

4
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MEDIX CREDENTIALS

A Derby Festival Media badge should allow easy access for
coverage of most official Derby Festival events. Applications for
credentials should be made online at www.kdf.org/media.html.

\ These events require special media accommodations or
]

have restrictions:

Derby Festival Basketball Classic® Presented by papajohns.com &
Verizon Wireless. Saturday, April 10. Press Table or floor access for either
night requires a Baskethall Press Pass. Requests need to be made in advance.
(Broadcast restrictions apply.)

Derby Festival They’re Off!® Luncheon. Friday, April 16. Media Badges
allow access to the VIP Reception in the Galt House East. Special arrangements
are made for photos and interviews with the Guest Speaker and are announced

prior to the event. You may cover the luncheon, on a standing room only basis,
after 11:30 AM in the Grand Ballroom.

Derby Festival Opening Ceremonies: Thunder Over Louisville. Saturday,
April 17. Festival Media badges permit access to event areas along the Downtown
Riverfront, Belvedere, Indiana shorelines and VIP areas.

WEBSITE: www.thunderoverlouisville.org

Credentials do not allow:

o> The right fo offer continuous live broadcast coverage of Thunder (live
reports in regularly scheduled newscast only). The permitted event venue
extends from Main Street fo the Ohio River, between Clay and 8th Streets.

o> Ability to set up in RESTRICTED AREAS for any purpose. RESTRICTED AREAS
include: the Second Street Bridge, all fireworks barges, the Command
Center, and the Belvedere TV staging area.

o> Photographing from on top of buildings. This requires permission from the
individual property owners.

U.S. Bank Derby Festival Great Balloon Glow. Friday, April 23. Coverage
is limited to taped or live coverage for reports in regularly scheduled news
programming. (Confinuous coverage is not permitted.)



U.S. Bank Derby Festival Rush Hour Race and Great Balloon Race®.
Friday, April 23 and Saturday, April 24. Special credentials are needed to ride in
competing Hot Air Balloons. Requests should be made in advance with the Derby
Festival. Space will be limited. Approved media flight will be nofified of flight
times and take-off info before each race.

Derby Festival Marathon/miniMarathon presented by Walmart.

Saturday, April 24. Special credentials are required to be on the route and at the
start and finish lines of the events. Requests should be made in advance with the
Derby Festival. Space will be limited. WEBSITE: www.derbyfestivalmarathon.com.

Derby Festival Great Steamboat Race® presented by Turner
Construction Company. Wednesday, April 28. Tickets are required for the
Belle of Louisville or Belle of Cincinnati. They should be requested in advance.
Space is extremely limited. You will be notified by mail or email if a ride is
assigned and where you can pick up your credentials.

Republic Bank Derby Festival Pegasus Parade®. Thursday, April 29.
Derby Festival media badges allow parade route access to facilitate coverage.
Credentials do NOT allow:

o> The right fo offer continuous live broadcast coverage of the Parade
(live reports in regularly scheduled newscasts only). The Parade route
extends for 1.7 miles along Broadway, from Campbell to 9th Sireets.

o> Ability to set up in the street for any purpose (e.g., setting up a tripod on
Broadway), or entry into the “TV Zone" hetween Preston fo Floyd Streets.

o> Photographing from on top of buildings along Broadway. This requires
permission from the Metro Louisville Division of Police.

o> Access to the VIP Room for celebrity interviews on Parade Day.
Arrangements must be made with Press Office in advance.

Talent Stages at Kroger’s Fest-a-Ville on the Waterfront and the
Chow Wagon. Entertainers usually permit videotaping and photography for
news use only during their first song. To cover the national talent af this event,
please contact the Press Office in advance.




BROARDCAST GUIDELINES

Due to existing contractual agreements, there are restrictions
on live broadcasts of some Festival events. No independent
live broadcast of the events listed below, other than for news coverage
purposes, is authorized or permitted. These include:

o> Derhy Festival Opening Ceremonies: Thunder Over Louisville. Exclusive
TV rights — WAVE 3 TV (NBC Affiliate). Exclusive radio rights — Lite 106.9
WVEZ (Cox Radio).

Y]

Derby Festival Baskethall Classic presented by papajohns.com and Verizon
Wireless. Exclusive TV and online rights — Wazoo Sports. Exclusive radio
rights — 99.7 DJX (Main Line Broadcasting).

o> Republic Bank Derby Festival Pegasus Parade. Exclusive TV rights — WAVE3
TV (NBC Affiliate).

o> U.S. Bank Derby Festival Great Balloon Glow. Exclusive radio rights — New
Country Q103.1 (Cox Radio).

> Stock Yards Bank Derby Festival Great Bed Races®. Exclusive TV rights —
WAVE3 TV (NBC Affiliate).

FILMING OF DERBY FESTIVAL EVENTS FOR PRIVATE SALE
OR COMMERCIAL DISTRIBUTION REQUIRES PRIOR WRITTEN
BPPROVAL FROM KENTUCKY DERBY FESTIVAL, INC.

Derhy Festival credentials DO NOT provide access to Churchill Downs.
Kentucky Derby Festival, Inc. is a separate entity from the Kentucky Derby
and Churchill Downs, Inc. To request Churchill Downs press credentials, call
(502) 636-4460.

WEATHER

Weather is always a factor with outdoor events. The Festival’s
prime concern is safety in making decisions concerning cancellation
or postponement. News organizations will receive any cancellation nofices
immediately from the Festival Press Office. Weather conditions which might
affect specific events:



Y]

Y]

Y]

THUNDER OVER LOUISVILLE FIREWORKS. Saturday April, 17.
Winds in excess of 23 mph will disrupt patterns. Light rain will not affect
the show, but a steady downpour could cause delay or cancellation. There
is NO RAIN DATE for Opening Ceremonies: Thunder Over Louisville,
Saturday, April 17.

U.S. BANK DERBY FESTIVAL GREAT BALLOON GLIMMER and
GLOW. Thursday, April 22 and Friday, April 23. Wind faster than 12 mph

and rain will delay or cancel static luminary. The rain date for the Glow will
be Saturday, April 24.

U.S. BANK DERBY FESTIVAL GREAT BALLOON RACES. Friday,
April 23 and Saturday, April 24. Wind faster than 12 mph, less than 3 miles
visibility, clouds below 1,500 feet and rain will postpone launch. (There are
four flight windows for these events — Friday morning, Saturday morning
and afternoon, and Sunday morning. If the event is not held by Sunday
morning, it is considered cancelled. In the event’s 38-year history, this has
occurred five times.)

DERBY FESTIVAL MARATHON and miniMARATHON PRESENTED
BY WALMART. Saturday, April 24. Race has never been cancelled. Only
severe weather conditions creating a potential danger, such as lightning,
could cause delays or cancellation.

GREAT STEAMBOAT RACE PRESENTED BY TURNER
CONSTRUCTION COMPANY. Wednesday, April 28. High water could
cancel race (generally over 20 feet on upper gauge at McAlpine Dam).
River condifions have also altered the course in the past.

REPUBLIC BANK DERBY FESTIVAL PEGASUS PARADE. Thursday,
April 29. Rain will not stop the parade but may cause some parficipants to
withdraw. Only a severe storm posing a hazard to participants or spectators
would cause delay or cancellation. In high wind conditions — 18-20 MPH —
some balloons may not be able to do their full spin routine. Sustained wind
speeds OVER 25 MPH — will ground balloons.

Weather in the Ohio Valley in the spring can be very unpredictable. The average
high for Louisville in April is 67 degrees and the normal low is 46 degrees. Past
Derby days have seen anything from snow to 85 degrees and sunny.




EVENTS

2010 SCHEDULE
OF EVENTS

Saturday, March 20

DERBY FESTIVAL SPELLING
BEE. 11 AM at The Frazier
Infernational History Museum.
Admission free for spectators.
Sponsor: Kentucky Farm
Bureau. Contributing sponsor:
84WHAS.

The Spelling Bee is one of the
Festival’s most notable and
far-reaching events. This is
the finals for the statewide
competition (and southern
Indiana counties). The overall
champion receives a $10,000
U.S. Series E savings bond, the
second place finisher receives
a $5,000 savings bond, third
place receives a $3,000 savings
bond, fourth place $1,500

and fifth place $1,000. The
prize money is provided by the
Kentucky Derby Festival Foundation — the Derby Festival’s charitable arm.

> MEDIR QUICK FACTS: &

Emily Keaton, a fifth-grader at Christ Central School in
Pikeville, Ky., won the 17th annual Kentucky Derby Festival
Spelling Bee. Keaton, 11, correctly spelled “sclerosis” (a
hardening of issue or other anatomical features) to win the
statewide competition, beating out 56 other contestants.




Monday, March 22 - Thursday, Bpril 26

DERBY FESTIVAL STUDENT ART CONTEST DISPLAY. Student Art Contest
winning artwork on display at The Mellwood Arts & Entertainment Center and
April 27 at the Republic Bank Parade Preview Party. Sponsor: Passport Health
Plan. Contributing sponsor: Couniry Legends 103.9.

Thousands of area students produced original artwork showing their vision of
Festival events. The result is an exciting mix of drawings, paintings, collages,
mixed media compositions and prints.

> MEDIA QUICK FACTS: &
This is the 34th year of the art contest. It began in 1977.

The 1st Place winners in each division receive a framed and
autographed Derby Festival Poster and a medal.

The winners appear in the Republic Bank Pegasus Parade.

ﬂ Coverage Note: This event can be covered April 27 at the Republic
} Bank Parade Preview Party as a display.

Thursday, April 1

s AT&T DERBY FESTIVAL SPRING FASHION SHOW.
e _J3 (ocktails 5:30 PM. Dinner 7 PM. Show 8:00 PM. Showroom,
Horseshoe Casino and Hotel. Preferred seating: $690 Table of

10 or $69 each. (First come, first serve basis.) Reserved seating: $590 Table
of 10 or $59 each. Ticket cost includes 2010 Fashion Show Pin. Sponsor: AT&T.
Contributing sponsors: Stein Mart and 102.3 The Max.

The 2010 show will showcase fashions from Blink Boutique, Clodhoppers, Colonel
Quick, Jana Kos, John Seelye Furs, Regiss Bridal & Prom, Sisters, Stein Mart,
Victoria's Secret Louisville, Hats by The Willow Tree, designer eyewear from The Eye
Care Institute and handbags by Architype. Hair and makeup will be provided by Hair
by Bennie & Friends. Also featured if the Official Fragrance: LOLA MARC JACOBS.

First produced in 1990, the KDF Fashion Show was originally conceived as a venue
for unveiling the new Board of Director’s uniform, the teal Pegasus jacket. It was
so successful, the Board of Directors decided to make it a permanent addition to
the Festival schedule.
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EVENTS

Thursday, Bpril 8

g McDONALD’S DERBY FESTIVAL
g THUNDER PREVIEW PARTY. 5
PM - 9 PM. Bowman Field. Part

of the McDonald’s Thunder Funder
Initiative. Special preview of 2010 ®
Thunder Over Louisville activities and ..
an air show pilot meet and greet. The |,m IO\"n, |t®
McDonald's Playland Kidzone will feature plenty
of kid-friendly inflatable slides, bounces, LMPD and Coast Guard displays, and
other activities. Food Concessions and a cash bar will be available, along with
2010 Derby Festival merchandise. Admission is free with a 2010 Pegasus Pin®
or a 2010 McDonald’s Thunder Funder Cup. Sponsor: McDonald’s Restaurants of
Kentuckiana. For more information log onto www.mcdonaldsthunderfunder.org.

|B

Friday, Rpril ©

s DERBY FESTIVAL NIGHT OF THE FUTURE STARS. 7 PM.
swe_J Bellarmine University, Knights Hall. Admission free with
Baskethall Classic ticket. One-hour autograph signing session

immediately following the event. Limited seating available. Contributing sponsors:
adidas, Baskethall Academy, B96.5 FM and papajohns.com. Media partner: SLAM
Magazine. Tickets on sale at the Freedom Hall Box Office and all TicketMaster
locations (1-800-745-3000) or www.ficketmaster.com.

Saturday, April 10
DERBY FESTIVAL BASKETBALL CLASSIC PRESENTED BY
BlonE_2 PAPAJOHNS.COM AND
VERIZON WIRELESS. 7 PM.

ol
Freedom Hall. Tickets $12 and $17 reserved - J.g|'I'L'r||1§‘_~
(includes $2 KEC facility fee) and S6 KEC tl"l'l |
Parking Fee. Sponsors: papajohns.com and i .'.,_ i
Verizon Wireless. Contributing sponsors: - =
adidas, Basketball Academy, and 99.7 DJX.
Media partner: SLAM Magazine. Tickets on
sale now at all TicketMaster locations and the

Freedom Hall Box Office (1-800-745-3000) or
www.ficketmaster.com.




> MEDIA QUICK FACTS: &
Event began in 1973. This is the 38th game.

*The event was canceled in 1983 due to NCAA rules
changes for high-school all-star games.

Two game records were set in 1987; more than $78,000 was
raised for charity and an attendance of 19,041 made this the
most highly attended all-star game in history.

In the past, players such as Derek Anderson, Jamal
Mashburn, Damon Bailey, Anfernee Hardaway, Sam Bowie,
Moses Malone, Rex Chapman, Pervis Ellison, Isich Thomas,
Dominique Wilkins, Darrell Griffith, Jared Jeffries and Omar
Cook have starred in the Classic.

ﬂ CREDENTIALS — Press Table seats or floor passes required for
} working media. Please see page 12 for broadcast restrictions.

Thursday, April 15 - Sunday, April 25

MULTI-DAY EVENT

FIFTH THIRD BANK
DERBY FESTIVAL $1
MILLION DOLLAR
HOLE-IN-ONE GOLF
CONTEST. April 15-24:
10 AM- 8:30 PM, April
25:10 AM- 5 PM, Semi-
finals 6 PM. Closed
April 17 for Thunder
Over Louisville. Water
Tower at River Road and Zorn Ave. S1 per shot and free for spectators. April
21: Lodies get 2 for S1. Grand prize: S1 million. First prize (if no hole-in-
one): $5,300. Sponsor: Fifth Third Bank. Contributing sponsors: Kentuckiana
Golf Course Superintendents, Louisville Water Company, WLKY 32 and 84WHAS.
Charitable partner: Meiro United Way.

Each shot costs only S1. Get 5 free golf balls with the purchase of a Pegasus Pin®
at the event.
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NEW IN 2010 All hole-in-ones during preliminaries will receive $53. In
addition, Metro United Way is the new charitable partner of the event. All
participants who donate S5 to Metro United Way when they purchase their golf
balls will receive $153 if they get a Hole-In-One (on the day of their donafion).

Each day, ten people will qualify to advance to the Semi-Finals held at the Water
Tower, Sunday, April 25, at 6 PM. Al Hole-In-One qualifiers will go directly to the
Finals at Seneca Golf Course, Hole #8 on April 27. All others who qualified will
advance to the Semi-Finals and will be given 3 shots to try to proceed on to the
Finals. (Those who will proceed to the Finals are those hitting closest to the hole,
filling the remaining spaces of the 53 total Finalist positions.)

FINALS: Tues., April 27 af Seneca Golf Course, hole #8 at 6:00 PM. Each finalist
gets one shot at the green set up 150 yards away. If any finalist hits a hole-in-
one, they win S1 million paid out as a 20-year annuity. NEW IN 2010 If there
is not a hole-in-one at finals, the closest to the hole will receive $5,300.

> MEDIA QUICK FACTS: &
Event started in 1990.

In 2009, Bryan Robison of Crestwood came the closest to the
pin, hitting his tee shot 13 feet from the cup to win first prize
in the finals. Robison, who works as a systems programmer,
was competing in the Finals of the event for the first time.

Michaels Coons of Jeffersonville, Indiana, now holds the
record for this event. In 2006, he landed a tee shot one foot
3 3/4 inches from the cup. It bettered the previous record at
the Finals — 23 inches by Jim Ewing set in 1993.

No million dollar winner in the event's history.

A past 1st Place winner (without the million) was retired UofL
Coach Denny Crum.

Title Sponsor: Fifth Third Bank




Friday, Bpril 16
St DERBY FESTIVAL THEY’RE OFF!® LUNCHEON. 11:30 AM.
BRNE_2 Tickets 5608 Table of 8 or 576 each. (Limited availability.) Galt
House East Grand Ballroom. Featured Guest Speaker: Julius “Dr.
J" Erving. Sponsor: Norton Healthcare. Contributing sponsor: Business First.

The featured speaker at this year's luncheon is
legendary basketball player, Julius “Dr. )" Erving.
Erving a member of the Naismith Memorial
Baskethall Hall of Fame, was the dominant player

of his era, an innovator who changed the way the
game was played. Dr. J won three championships,
four Most Valuable Player Awards and three scoring
titles while playing with the ABA’s Virginia Squires
and New York Nets and the NBA's Philadelphia
Tbers. He is the fifth-highest scorer in professional basketball history, with 30,026
points (NBA and ABA combined). Erving was named to the NBA's 50th Anniversary
All-Time team and in 1993 was inducted into the Basketball Hall of Fame.

\ Coverage Note: For a complete list of They're Off! Luncheon Past
]

Speakers, visit www.kdf.org

> MEDIA QUICK FACTS: &
Event started in 1957 — 54th annual.

The event is the second-oldest continually held event on
the Festival schedule, along with the Fillies Derby Ball. The
Pegasus Parade was the first event in 1956. In the early
years, the luncheon was held at the Armory with hotdogs,
peanuts and beer.

The tradition of a guest speaker was included in 1974,

The luncheon was the first official event held in the Galt House
Hotel when it was ready for service in 1972. Guests wore
hard hats and ate box lunches.

The concept for the Breeders’ Cup was introduced by John
Gaines at this event in 1982.

One of the event's highlights is the annual toast to the start of
the Festival.
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w Coverage Note: There is a media room set up at 10:30 AM on
} Friday, April 16 for interviews with the speaker (contract permitting).

Please call the Press Office for more information and access.

s THE AMERICAN FOUNDERS BANK FILLIES DERBY
BRNE_2 BALL®. Cockfails 6 PM. Queen’s coronation 7:30 PM. Dinner
8 PM. Galt House East Grand Ballroom. Entertainment by Endless

Summer. Tickets S150 each or $300 per couple and Galt House parking fee.
Corporate table of 8 $1,500. Sponsor: American Founders Bank. Contributing
sponsors: Brown-Forman and 102.3 The Max. Produced by The Fillies, Inc. For
tickets call (502) 572-3856.

A gala evening fit for
a Queen, The Fillies
Derby Ball is a grand
affair representing the
tradition of southern
hospitality.

The Grand Coronation
will select the Festival
Queen and two people

; I 1 ,
Dames of the Court of 12 s

will become Knights or
Pegasus for their service to the Festival and the community.

2010 Knight — Chris Dickerson, 2009 KDF Chair
2010 Dame — Jeanette Aboud, 2009 Fillies President

The Derby Festival Queen is chosen by the traditional spin-of-the-wheel,
performed by 2010 Fillies President Merilyn Coslow. 2010 Queen will reign over
the activities until a new queen is crowned.

The list of past Derby Festival Princesses is an impressive array of business
professionals, doctors, attorneys, community leaders and teachers. It includes
former Kentucky Governor Martha Layne Collins, 1989 Derby Festival Poster
Artist Page Penna and Gail Gorski Schlicht, the first female pilot ever hired by
United Airlines. Many past princesses cite their Festival experience as giving them
the confidence and initiative to help pursue their careers.

w Coverage Note: The Queen will be crowned between 8-8:30 PM.
AN Cameras and flash are permitted in the ballroom. For a complete list

of Past Derby Festival Queens, visit www.kdf.org.



at the Kentucky Derby Museum.

> MEDIA QUICK FACTS: &

This is the Official Derby Ball. It is the second-oldest event on
the Festival schedule, along with the They’re Off! Luncheon.

The Queen and Court reign over the 70 Derby Festival events
as well as the Kentucky Derby. There is no other royal court.

The most notable Derby Queen is former Governor of
Kentucky, Martha Layne Collins, crowned in 1959.

When not in use, the Queen’s robe and crown are on display

The Queen’s first official duty is to induct new knights or
dames into the Court of Pegasus, followed by a dance.

w

X
N

any kind prohibited in the Thunder venue.

Sponsors: E.ON U.S., Horseshoe Casino and Hotel,
Meijer, UPS and community McDonald’s Thunder
Funders.

All-day live coverage on WAVE 3 TV and Lite 106.9
WVEZ. Event programs distributed April 16 by The
Courier-Journal.

The show will feature the latest in pyrotechnic power
from Zambelli Internationale, America’s “first family
of fireworks.” Eight 400-foot barges assemble on
hoth sides of the 2nd Street Bridge to form the stage
from which the fireworks spectacular ignites.
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Saturday, April 17

DERBY FESTIVAL OPENING CEREMONIES: THUNDER
OVER LOUISVILLE. Theme: “Thunder Fever: May Increase
Heart Rate” Downtown Louisville Riverfront, Waterfront Park,

Rlver Road and Southern Indiana shoreline. FoodFest begins at
11 AM, Airshow at 3 PM, fireworks at 9:30 PM.

Featuring the Thunder Chow Wagon at Waterfront Park. Admission
free with a 2010 Pegasus Pin®. (Open 11 AM-11 PM. NO LAWN
CHAIRS, COOLERS, CANS, BOTTLES, OR PETS.) Tents or canopies of

EVENTS
THUNDER
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> MEDIA QUICK FACTS: &

Theme: Thunder Fever May Increase Heart Rate.
For a complete list of Past Thunder Themes, visit www.kdf.org.

Event Began: 1990
at Cardinal Stadium.
Moved to current location
in 1991.

Average Attendance:
Due to the viewing

scope of the event, it

is impossible fo give an accurate estimate on the crowd.
Spectators gather on both shores of the Ohio River, local
parks, downtown buildings, and boats. Past “guess-timates”
have been 300-800 thousand, depending on weather.

Economic Impact: $31 million

Show Budget: By policy, the Festival does not disclose
actual event budgets or sponsorship amounts fo protect
vendor and sponsor relationships. However, the Thunder
show has an estimated value of $1 million with actual costs
varying each year due to available funding. Many vendors
donate a portion of their services in trade arrangements. It is
the Festival’s largest production.

Show Funding: Corporate sponsorship comprises the
largest portion of the show’s funding, in addition to donations
from McDonald’s Thunder Funders — a grassroots community
investment campaign.

Aircraft: Nearly 100 invited planes keep this in the top
five airshows inthe  ——

nation. Military
aircraft is subject to
deployment.

Thunderpots:

A funny name for
a show necessity,
525 port-o-lets are




imported from 17 surrounding states for the region’s largest
event.

One of the largest annual fireworks shows in North America,
Thunder Over Louisville delivers in pyrotechnic prowess.

The spectacular show will feature the latest in pyrotechnic
technology with product from fireworks manufacturers from
around the globe, all choreographed to a show-stopping
musical score. Patriotic since its inception, the show features
lots of red, white and blue and the traditional fly-by of the
world’s largest American flag. The 2010 show — themed
“Thunder Fever: May Increase Heart Rate” — will feature
songs celebrating springtime and medical and therapeutic
references.

Zambelli Internationale, America’s “first family of fireworks,”
returns fo present the evening entertainment, including
Thunder’s signature... a half mile-long fireworks waterfall
fired off the 2nd Street Bridge.

THUNDER VIEWING

The show is so massive that it can be seen from almost
anywhere. The Derby Festival Chow Wagon in Waterfront
Park provides fabulous vantage points with additional
entertainment, and a live broadcast of the Thunder Sound
System. Admission is free with a 2010 Pegasus Pin. Viewing
along River Road is always a popular place. Public viewing on
the Indiana side is limited due to mainly privately-owned areas.

NO COOLERS,
CANS, BOTTLES,
PETS, OR TENTS
OR CANOPIES
OF ANY KIND
ARE ALLOWED
IN'ANY OF THE
EVENT AREAS.

For a full release on the Opening Ceremonies,
contact the Festival Press Office or visit
www.thunderoverlouisville.org.
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KENTUCKY DERBY FESTIVAL
OPENING CEREMONIES:
THUNDER OVER LOUISVILLE
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DERBY FESTIVAL BOOMTOOM PRESENTED BY

TUMBLEWEED. 11 AM —11 PM. Tumbleweed Southwest Grill

on the Waterfront, 1201 River Road. Outside activities include

kids play area, food, beer garden, Thunder sound system and
more! FREE ADMISSION. For information call (502) 618-8323 or www.
TumbleweedBoomtown.com.

PORTLAND THUNDER BLOCK PARTY. 2PM—12
\ =3 AM. 2000 Block of Northwestern Parkway. Concessions, live
= enterfainment, Thunder sound system and more! Admission is

free with a 2010 Pegasus Pin®. Hosted by The Event Company.
% Proceeds henefit VOICES of KENTUCKIANA. For more information call
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(502) 581-1000.

Saturday, Rpril 17 - Sunday, Bpril 25

MULTI-DAY EVENT

\ &) DERBY FESTIVAL ® 1
‘\5 "" VOLLEYBALL CLASSIC. !
§

Admission s free with a
2010 Pegasus Pin®. Contributing Sponsors:
ASICS, Hyatt Regency Louisville, Mikasa and
105.1 FMTALK. For more information call
The Volleyball Connection/Tandem Sports
(502) 582-3530.

With 300 teams from 15 states expected to

compete, this is the country’s largest outdoor
volleyball tournament. It promotes all levels
of play and forms of competition — doubles,
trips, quads, and six-person — on both sand and grass.

SCHEDULE
SAND DIVISIONS - BAXTER JACKS, 426 BAXTER AVENUE

April 17 and 18, 9 AM -- 9 PM
April 24 and 25 9 AM -- 9 PM

GRASS DIVISIONS - KROGER'S FEST-A-VILLE ON THE WATERFRONT
April 24 and 25, 9 AM - 6 PM







