WELCOME

Welcome to one of the world’s finest celebrations, the Kentucky Derby
Festival. On behalf of the 75-member Board of Directors, staff, 4,000
volunteers and over 400 sponsors, it is our pleasure to welcome you to Louisville. The
Kentucky Derby Festival has stretched a legendary “two minutes” into more than a
month of fun for our community. This whirlwind of colorful activifies is an annual rite
of spring in this region and we hope you enjoy it.

With more than 70 special events, there are numerous interesting and fun

stories fo share. This year, each event will reflect the Festival’s theme —"Spring

Fever Reliever”— which celebrates the Festival’s annual role in providing unique
entertainment for a community that is waiting restlessly for the return of warmer
weather and outdoor activities. You'll see springtime and medical and therapeutic
references incorporated info event promotions and signage. This media guide will give
you a glimpse of all of them.

We appreciate your interest and look forward to working with you. Please contact our
press staff to assist with your efforts and make your job easier. If you are looking for
a different angle on a story or need additional sources, we may be able to help. Good
luck with your coverage!

Sincerely,

sz, | Y o

Michael E. Berry B i
2010 KDF President .| leslie Broecker
& (E0 ] 2010 KDF Chair
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WHOM TO CONTACT

DERBY FESTIVAL PRESS OFFICE

Aimee Boyd (aboyd@kdf.org)
Cell: (502) 741-7442

Or

Mark Shallcross (mshallcross@kdf.org)
Cell: (502) 741-7441

Kentucky Derby Festival, Inc.
1001 South Third Street
Louisville, KY 40203

Switchboard (502) 584-6383
Toll Free (800) 928-FEST
FAX (502) 589-4674
Press Line (502) 572-3822

AT&T DERBY
FESTIVAL HOTLINE
s
v at&t
\F\ -4

(502) 584-FEST

Special operators will take requests for information on upcoming events and
answer all types of questions. The calls range from ticket prices and event fimes,
to appropriate dress for events. The lines are open Monday - Friday from 9 AM
until 5 PM. It also operates 8 AM until Noon Saturday, April 24.



ONLNE INFORMATION

The Festival’s Internet site is an invaluable media tool.

Information is available on every Derby Festival event and
updated daily in season.

Press releases are uploaded
into the “News" area of the
site. Features also include
opportunities to follow Festival
through social media networks
such as Facebook and Twitter.

www.kdf.org

ICON KEY

\ . L
\‘\% Events with Pegasus Pin® Admission
“%ﬂﬂ%‘ Events that require tickets
’% Events with concessions available
} Media Coverage notes

Events with recycling and Go Green! efforts
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BBOUT KDF

ABOUT KDF

For 55 years, the Festival has brought a spirit that is unmatched
anywhere. It has streiched the legendary “two minutes” info a
month-long celebration. What the Run for the Roses is to horse racing, the Derhy
Festival is to community celebrations. It is one of the worlds premiere events.

The Festival is a private, not-for-profit organization. Founded in 1956 on a
budget of $640 with one event — the Republic Bank Pegasus Parade — the annual
civic celebration is now more than 70 events and has a budget of S6 million.

Attendance at Derby Festival events exceeds 1.5 million annually. Two-thirds of
the events are free to the public, or free to Pegasus Sponsors wearing a plastic
souvenir Pin called a “Pegasus Pin.” (2010 is the 38th year for the pin.)

The Derby Festival operates under the direction of a 75-member Board of
Directors and a full-fime staff of 22. More than 4,000 volunteers are ufilized to
organize and produce the Festival’s 70-plus events.

The 501 (C) 4 Festival raises all its funds privately. The Festival
SE receives no tax dollars for event production. It is a self-sustaining
business with its entire annual budget derived from corporate

sponsorships, Pegasus Pin and merchandise sales, concessions proceeds, event
ticket sales and entry fees.

The Festival works in harmony with other local organizations and agencies. The
support of government and civic groups is an invaluable asset in the production of
each Derby Festival, from Thunder Over Louisville to the Republic Bank Pegasus
Parade.

The Derby Festival represents the spirit and pride of the community and
showcases Louisville at ifs best.



IN THE INTEREST
OF ACCURACY

IT'S REALLY NOT A "COMMITTEE.”

Though the Derby Festival celebrates the tradition of the Kentucky Derby and
more, it is not directly affiliated with the horse race and is a separate entity from
Churchill Downs. References to the Festival, the events and merchandise should
include the words “Derby Festival” or “Festival” to be accurate (e.g., Derby
Festival Great Steamboat Race or Derhy Festival Poster.)

The Festival was founded in 1956 as a completely volunteer organization. It is
now overseen by a Board of Directors and a professional, full-time staff.

The organization is “Kentucky Derby Festival, Inc.” Though 4,000 volunteers
serve on various committees to help produce the events, referring to the entire
organization as the “Derby Festival Committee” is an antiquated reference and
does not accurately reflect the modern day Derby Festival. The name, and a
number of the event names, are registered with the Commonwealth of Kentucky
and the United States Patent and Trademark Office.

NOTE: Not all events that exist in the city during “Derby” time are affiliated
with the not-for-profit Kentucky Derby Festival. Referring to any event that is not
on the Festival schedule as a “Derby Festival” event or using the Festival logo in a
story with it is inaccurate and misleading to the public. Please refer to this guide
if there is a question of Derby Festival affiliation.

DERBY FESTIVAL MISSION

BRINGING THE COMMUNITY TOGETHER IN CELEBRATION.

To provide creative and unique entertainment and community service for the
people of Greater Louisville, that directly contributes to the aesthetic, cultural,
educational, charitable and economic development of the area.
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BBOUT KDF

DERBY FESTIVAL
FOUNDATION

To further the Festival’s mission,
Kentucky Derby Festival
Foundation was founded in 1998.
The Foundation, a 501 © 3 not-
- for-profit charity receives and
manages charitable contributions
on behalf of the Kentucky Derby

Festival, Inc., its supporters and
KENTUCKY DERBY | the general public.

F E S T 1 V A I| The Foundation perpetuates

the Festival’s impact on the
community by developing
projects that highlight the Festival's influence on the area’s cultural heritage.
It works to further the Festival's educational and charitable mission through
exhibitions and performances.

Current KDF Foundation projects:

+>  Production of the King Southern Bank Derby Festival Foundation Pro-Am
Golf Tournament.

o> Production of the Derby Festival Fall Extravaganza.

> Awarding savings bonds to top five finishers in the Derby Festival Spelling
Bee.

Y]

Establishment of both a permanent and temporary Festival heritage exhibit
at the Kentucky Derby Museum.

> Establishment of a committee to help oversee the efforts of the Derby
Festival Marathon/miniMarathon presented by Walmart Charity Module,
which partners with over a dozen local and national charitable organizations
to offer runners the opportunity to raise awareness and funds through the
race and race website. Since the Charity Module was created in 2005, it has
raised over $600,000.



COMMUNITY OUTRERCH

When the Derby Festival started with a parade in 1956, more than
the mythical Pegasus image took flight. A new community spirit
was born. The Festival remains committed to nurturing the spirit of service in this
community.

> Many non-profit organizations raise funds for community service programs
or charities by producing events on the Festival schedule. On average, these
events raise $300,000 annually for various causes. Among these are the
Louisville Urban League, the Knights of Columbus, Dare to Care Food Bank,
the Don Fightmaster Golf Outing for Exceptional Children and 100 Black
Men.

Y]

Many fellow non-profit organizations use the free entertainment of Thunder
Over Louisville to host fundraising Thunder Over Louisville parties. For
many, it is the largest fundraiser of the year.

KDF GOING GREEN

= ..H F.;-'J h_' ”'I_’:,',’ ED TO
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The Derby Festival's “Go Green!” inifiative raises awareness of recycling at the
more than 70 events held each spring, as the Festival confinues its long-term
commitment fo become more environmentally friendly.

KDF completely offsets the carbon emissions produced by the electricity use at
its Lovisville headquarters by purchasing Green Energy from Louisville Gas and
Electric. The initiative allowed the Festival to take a more eco-friendly approach
to its daily business operations. Through the partnership, the Festival offset the
more than 18 tons of carbon dioxide created each month by its elediricity use at
the organization’s headquarters on South Third Street in Louisville.
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Through a partnership with the City of Louisville and Rumpke, recycling bins are
added throughout event venues. In addition, the Festival has “Green Teams.”
These groups of volunteers assist in the collection of recyclable materials at
major events such as Thunder Over Louisville, Derby Festival Marathon and
miniMarathon presented by Walmart, Kroger's Fest-a-Ville on the Waterfront and
the Republic Bank Pegasus Parade.

Here are some ways you can “Go Green” with the Kentucky Derby Festival:
1. Use recycling bins at Festival events.
2. Ride your bike to Thunder and Kroger’s Fest-a-Ville.

3. Carpool to Derby Festival events.

4. Join the Derby Festival and purchase Green Energy for your home or office,
visit: www.eon-us.com.

SPONSORS

It is what the Derby Festival is best known for... the fantastic
Events. Many local, regional and national businesses find event
sponsorship with the Kentucky Derby Festival a successful means of gaining
exposure for their product or service. Festival sponsorship also demonstrates
commitment to the metro-community, and provides an opportunity for employees
to get involved. The cost of sponsoring an event varies based upon the visibility
and promotion a sponsor receives from its association with the event, as well as
the magnitude of the event.

There are currently more than 400 organizations from small local businesses to
international corporations that find the Derby Festival a worthwhile investment.
Representing half the Festival’s funding, they are vital to the success of the civic
celebration. For a complete listing, visit www.kdf.org/sponsors.html.



FESTIVAL POSTER SERIES

The Official 2010 Derby Festival Poster features the work of local
artist James Thornton of 0z Louisville. The Official Poster was

created by Thornton using digital fine art - it is a brush-based piece, free-handed
onto a pressure-sensitive screen by various pens and brushes. The poster features
a fleur-de-lis and captures horses coming around the racetrack’s final turn,

with the number 20 and number 10 horses battling toward the finish line. (The
numbers on the horses represent the year - 2010.) This is the 30th poster in the
series which began with the Peter Max, “Bluegrass Pegasus” in 1981.

The Official 2010 Derby Festival Poster and the entire line of Festival apparel

and souvenirs are available on-line www.kdf.org or at several shops and stores,
including: Meijer (all six area locations), Liquor Barn (all three area locations),
Kroger, Walmart, Taste of Kentucky, Evergreen Liquors, Rite Aid and Celebrations.

To order Official Derby Festival merchandise:
CALL: 502-584-FEST
VISIT: WWW.KDF.ORG
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MEDIX CREDENTIALS

A Derby Festival Media badge should allow easy access for
coverage of most official Derby Festival events. Applications for
credentials should be made online at www.kdf.org/media.html.

\ These events require special media accommodations or
]

have restrictions:

Derby Festival Basketball Classic® Presented by papajohns.com &
Verizon Wireless. Saturday, April 10. Press Table or floor access for either
night requires a Baskethall Press Pass. Requests need to be made in advance.
(Broadcast restrictions apply.)

Derby Festival They’re Off!® Luncheon. Friday, April 16. Media Badges
allow access to the VIP Reception in the Galt House East. Special arrangements
are made for photos and interviews with the Guest Speaker and are announced

prior to the event. You may cover the luncheon, on a standing room only basis,
after 11:30 AM in the Grand Ballroom.

Derby Festival Opening Ceremonies: Thunder Over Louisville. Saturday,
April 17. Festival Media badges permit access to event areas along the Downtown
Riverfront, Belvedere, Indiana shorelines and VIP areas.

WEBSITE: www.thunderoverlouisville.org

Credentials do not allow:

o> The right fo offer continuous live broadcast coverage of Thunder (live
reports in regularly scheduled newscast only). The permitted event venue
extends from Main Street fo the Ohio River, between Clay and 8th Streets.

o> Ability to set up in RESTRICTED AREAS for any purpose. RESTRICTED AREAS
include: the Second Street Bridge, all fireworks barges, the Command
Center, and the Belvedere TV staging area.

o> Photographing from on top of buildings. This requires permission from the
individual property owners.

U.S. Bank Derby Festival Great Balloon Glow. Friday, April 23. Coverage
is limited to taped or live coverage for reports in regularly scheduled news
programming. (Confinuous coverage is not permitted.)






